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Who cares what is in  

the local paper? 

Your MP 

Your local councillors 

Your local businesses 

 

Thousands of people buy it 

Even more read it online 
 



Who listens to local radio? 

 Most local commercial 
stations target listeners 
in their 20s. 

 

 BBC local radio is 
aimed at those aged 
40+ 

 

 BBC local radio is the 
gateway to local TV and 
the BBC website  

 (the most viewed 
website in the UK.)    

 



Hitting the right target!  

Don’t just complain that the media does not understand 

cycling.  

 

Try and understand your local media instead.   

 

So read your local paper 

Watch both BBC and ITV local news  

Listen to your local radio stations  

(7am – 9am  is the peak time) 

 

Be informed so you can talk to the right person 
 



 

Make friends! 

   Be nice  

 

Flattery gets you everywhere! (I read/saw your report on the 

missing cat…) 

 

Don’t bother with a press release – journos receive hundreds 

a day 

 

Send a friendly email that has a sensible subject heading  

(Please don’t write ‘Press Release’  or  ‘Hello’ or ‘A story for you’). 

 
 



• An interesting story that includes a case study 

• A good photo or a photo that includes lots of 

people 

• Something unique  

• Entertaining 

• Something fun for the reporter to do 

 

• But most of all an exclusive 

 

 

What do the media want? 



So here’s an idea 

that will get you a 

whole lot more 

publicity… 



Potholes! 





Why are potholes a great story? 

1. Cuts to council budgets affecting our daily lives    

2. Local papers love ‘having a go’ at the council 

3. Everyone pays for the roads – so it is not a niche topic 

4. There’s something to film/photograph 

5. No research needed (data on www.Fillthathole.org.uk) 

6. It is seasonal – after flooding, heavy rain, ice and snow 

7. Gives you a reason to talk about cycling 

8. Quirky  

9. And a way to introduce you to a reporter, so you can get 

coverage for cycle campaigning in the future 

 

  

  

   



Data  
http://www.fillthathole.org.uk/league-table 
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http://www.fillthathole.org.uk/league-table
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It is time to Dig Deeper! 

 

 

 

Your challenge today is to write a short email to 

a reporter about potholes.  

 
 



 





Write a short email about your idea  

To: (Choose either local radio, local TV or a local paper) 

Subject line: 

Text: 



Vote now 

for your favourite idea!  



And the 

 winner is … 



 

publicity@ctc.org.uk 


